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Corporate Affairs’ top priority is drwmg B

company strategy and performance

Corporate Company strategy 54%

Affairs. Political policy 50%
priorities (%)

Brand, growth & value m—————— 42%

Stakeholder trust —  — 34%

Company culture m———————— 30%

Transformation & change e ———— pl{7A

Leadership reputation m———— 26%

Crisis readiness m—— y JA7A

Comms during transitions 8%
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The remit of Corporate Affairs is JULAER

expanding to reflect the growth agenda

D Media (corporate & financial) 98%
DI,SCI,pIIneS Internal communications 82%
within
Corporate Public Affairs / Policy / GA 78%
Affairs (%) Media (consumer) 74%

G rO U B a1 1 | 74%

Executive ComMIMUNICaTio NS 56%
ESG / Sustainability e —— 50%
Reputation research / Strategy I — 50%
Employee engagement s — 42%
Planning / Operations m-— —— 32%

R N E Y N e—— 26%

Marketing m— 12%

Investor relations == 4%

© 2025 Ithaca Partners Ltd. B



6 40/ of Corporate Affairs
O Directors report to the CEO.




Al demands new capabilities and JUHACR

the reshaping of Corporate Aftairs

Upskill existing employees 89%
Expected : o SHESY
effect of Al Reduce investment in external agencies - 40%
in next 12
Invest in Al prompt engineering = — ——————— 35%
months on
Corporate Partner to build custom Al platforms or LLMs  m— 32%
Affa|r§ Introduce governance frameworks and information security m— 26%
functions
Al ethics and the accuracy of Al-generated content m—————— 25%
Recruit experts in data analysis and Al integration m— 18%
Other mm 3%
Reduce employees within corporate affairs function m 5%
Reduce number of creative roles m A
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